THE BRANDTENDER MARKETING® (BTM) PROCESS

Tactic 1

Inputs:
- Customers
- Employees (HR)
- Marketing
- Leadership

Tactic 2

- Brandtender Scorecard™
- Segment:
Personal
Memorable
Unforgettable

Tactic 3

- Assess Brand and
Market Space Value

- Develop Enhanced
Brand Messaging

- Determine Brandtenders’
Ability to Understand/
Position Brand

Tactic 4

- MOI Assessment
- Improve Existing/Add
New Tools

Determine Behavior
Influencers

Create Culture of
Recognition

Adopt Reward
Methodology

Segmentation Strategy
Maximize All MOI

- Brand-Waves™
Assessment

- Key Customer
Indicators




